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NON-RESIDENT VISITORS
2016 EXIT SURVEY HIGHLIGHTS

The 2016 Visitor Exit Survey served to update and enhance existing information on non-
resident visitors to Newfoundland and Labrador. It was conducted to improve annual
estimates of visitation and expenditures and to update visitor characteristics. Interviews were
conducted with individuals leaving Newfoundland and Labrador through six major exit points.
The 2016 survey covered all vehicle-related exit points from the Island portion of the province
(Port Aux Basques and Argentia) and the major air exit points St. John’s, Deer Lake, Gander
and Goose Bay. Results below focus on visitors during the peak travel period May to October.
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