
Vacation travellers from international markets (excluding the 
US) are intrigued by Newfoundland and Labrador's natural 
beauty and natural attractions such as icebergs, landscapes, and 
wildlife. A large share of these visitors are from Europe and they 
are particularly interested in outdoor activities such as hiking. 
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Source: 2016 Provincial Visitor Exit Survey – Newfoundland and Labrador Tourism. Results based on peak travel season May - October.

International visitors prefer to plan 
online but still value traditional/
o�ine resources such as printed 
brochures, printed travel guide 
books, the NL Traveller's Guide, 
and personal recommendations.

On average, International vacationers begin planning their trip 

5.8 months in advance
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USED PRIOR TO TRAVELLING
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of international travellers use Visitor 
Information Centres (VICs)

This market is significantly more likely 
to use VICs compared to the US and Canada

68%

1. Destination websites
2. Local accommodation websites
3. Attraction websites
4. NewfoundlandLabrador.com
5. Printed travel guide books

TOP TRIP PLANNING SOURCES 
USED DURING TRAVEL

TOP

1. Printed brochures
2. Local service personnel
3. Local residents
4. Attraction websites
5. NL Traveller’s Guide
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Top sites of interest include East 
Coast Trail, Gros Morne National 

Park, and St. John’s

Hiking & 
Camping
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